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The South African Practical AI Prompt Library
for Marketing Professionals
50 practical GCSE prompts to sharpen campaigns, create faster and grow your brand.
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EMPOWERING PEOPLE. ENHANCING POTENTIAL. SHAPING TOMORROW.


Guide Contents
1. Welcome: why AI matters for South African marketing professionals
1. The GCSE Framework: Goal, Context, Source and Expectation
1. How to use the prompt library effectively
1. Tips for safe and effective AI use
1. Prompt Library 1: Marketing Strategy and Planning
1. Prompt Library 2: Content Creation and Copywriting
1. Prompt Library 3: Social Media and Community Management
1. Prompt Library 4: SEO and Website Optimisation
1. Prompt Library 5: Email Marketing and Automation
1. Prompt Library 6: Paid Advertising and Campaign Management
1. Prompt Library 7: Brand and Creative Development
1. Prompt Library 8: Analytics, Reporting and Insights
1. Prompt Library 9: Customer Engagement and Retention Marketing
1. Prompt Library 10: Growth, Innovation and Campaign Ideation
1. Final thoughts and contact details


Welcome
Marketing professionals in South Africa carry a demanding mix of responsibilities: strategy, content, campaigns, social media, analytics, brand consistency and constant pressure to prove return on investment. This guide was created to help marketing professionals use AI as a practical productivity tool, not as a theoretical concept.
The prompts in this guide are designed for everyday marketing work. They can help you plan campaigns faster, write sharper copy, understand your data and communicate more persuasively. They do not replace your strategic judgement, brand knowledge or creative instinct. They help you produce useful first drafts, structures, plans and analysis that you then refine and own.
	Important mindset
AI works best when you treat it like a capable assistant that needs clear instructions. Vague instructions produce vague answers. Clear goals, useful context, relevant source information and clear expectations produce far better results.




What Is the GCSE Framework?
The GCSE Framework is a simple prompt structure that helps you explain what you want from an AI tool. It stands for Goal, Context, Source and Expectation.
	Element
	Meaning
	Why It Matters

	G
	Goal
	What do you want the AI tool to do?

	C
	Context
	What background information does it need?

	S
	Source
	What information, data, notes, documents or examples should it use?

	E
	Expectation
	What should the final answer look like?



Why the GCSE Framework Works
1. Goal: gives the AI tool a clear task instead of leaving it to guess what you want.
1. Context: makes the answer relevant to your brand, audience, market, channels and constraints.
1. Source: tells the AI what information to use, which reduces generic answers and improves accuracy.
1. Expectation: clarifies the format, tone, level of detail and practical output you need.
How to Use This Prompt Library
1. Choose the prompt that matches the marketing task you are working on.
1. Copy the prompt into your AI tool.
1. Edit the placeholders in square brackets so the prompt reflects your brand, product and audience.
1. Add any relevant source information, such as briefs, past campaign data, customer insights or brand guidelines.
1. Check the response carefully. AI can make mistakes and may miss important brand or market context.
1. Ask follow-up questions to improve the answer, make it more practical or change the format.
1. Save the prompts and versions that work best for your brand and campaigns.
	Practical reminder
Do not paste confidential customer data, unreleased campaign details, pricing strategy, personal information or proprietary brand research into an AI tool unless you are certain your organisation allows it and you understand the privacy settings of the tool you are using.




Tips for Better AI Results
1. Be specific about your brand, audience, category, channel and market.
1. Use numbers where possible: budget, reach, engagement rate, conversion rate, click-through rate or campaign performance.
1. Ask for tables, calendars, scripts or briefs when you need practical outputs.
1. Ask the AI to challenge your assumptions, identify risks and suggest sharper creative angles.
1. Refine weak answers by saying what is generic, off-brand, or needs to be more localised.
1. Use your judgement. AI is a support tool, not a substitute for strategic marketing decision-making.
Tips for Safe and Effective AI Use
AI can be a powerful marketing tool, but it works best inside sensible guardrails. Keep these principles in mind every time you or your team use an AI tool for marketing tasks.
Protect confidential information
1. Never paste customer databases, personal information, unreleased pricing or confidential campaign strategy into a public AI tool.
1. If in doubt about what is confidential, treat it as confidential and leave it out of the prompt.
Check every output before you use it
1. AI can produce confident-sounding answers that are inaccurate, outdated or simply wrong. Always verify facts, statistics, claims and competitor information.
1. Treat AI output as a first draft. Read it critically, correct it, and add your own brand and market knowledge before it goes live.
Keep a human in charge of decisions
1. Use AI to organise your thinking and speed up drafting, not to make final budget, legal or brand-risk decisions on its own.
1. For anything with legal, regulatory (such as ASA or POPIA) or reputational implications, confirm the output with a qualified professional.
Protect your brand voice and relationships
1. Edit AI-generated content so it sounds like your brand, not like a generic template.
1. Be transparent with stakeholders and, where relevant, audiences about when AI has been used to support (not replace) your work.
Manage access and accountability
1. Agree with your team which AI tools are approved for business use and what information may or may not be shared with them.
1. Keep a record of prompts and outputs used for important campaign or brand decisions, in case you need to explain your reasoning later.
	Golden rule
AI produces a first draft. You produce the final output. Your name, and your brand's reputation, go on it. Always own the result.




The Marketing Professional Prompt Library
The following 50 prompts are grouped into 10 practical marketing areas. They are written for South African marketing professionals and can be adapted across B2B, B2C, retail, services, e-commerce, agency and in-house marketing teams.
	How to customise the prompts
Replace the words in square brackets with your own information. Add more context whenever possible: your brand, audience, channel mix, current numbers, pain points and desired outcome. After the first answer, ask follow-up questions until the output is useful enough to act on.


Prompt Library 1: Marketing Strategy and Planning
Use these prompts when you need a clearer marketing direction, sharper priorities and a practical plan.
Prompt 1: Create a 90-Day Marketing Plan
	COPY, EDIT AND PASTE PROMPT: Create a 90-Day Marketing Plan
Use this when: you need to focus your marketing activity on the priorities that will move the needle.
Goal: Create a practical 90-day marketing plan for my South African brand.
Context: I work in [industry] marketing a [product/service] to [target audience]. Our monthly marketing budget is about R[amount], and our biggest challenges are [list challenges].
Source: Use the information above and any additional notes I provide below: [paste notes].
Expectation: Present a 90-day plan with monthly themes, weekly priorities, channels, responsible person, expected impact and success measures. Keep it practical for a lean marketing team.


Useful follow-up prompts:
1. Turn this into a weekly implementation calendar.
1. Create a one-page summary for leadership.
1. Identify the top 5 risks in this plan and how to manage them.

Prompt 2: Define My Marketing Objectives
	COPY, EDIT AND PASTE PROMPT: Define My Marketing Objectives
Use this when: you need to translate business goals into clear, measurable marketing objectives.
Goal: Help me define clear marketing objectives for the next quarter.
Context: My business goal is [business goal]. My current marketing focus is [awareness/leads/sales/retention]. My constraints are [budget, team size, time].
Source: Use these notes: [paste notes or current metrics].
Expectation: Translate the business goal into 3-5 SMART marketing objectives with target metrics, owners and reporting cadence.


Useful follow-up prompts:
1. Create a KPI dashboard for these objectives.
1. Turn each objective into a campaign brief.
1. Identify which objective carries the most risk.

Prompt 3: Build a Marketing Budget Allocation Plan
	COPY, EDIT AND PASTE PROMPT: Build a Marketing Budget Allocation Plan
Use this when: you need to decide how to split a limited budget across channels.
Goal: Help me allocate my marketing budget across channels.
Context: My total monthly marketing budget is R[amount]. My current channels are [channels]. My priorities are [awareness/leads/conversions/retention].
Source: Use these past performance notes: [paste channel performance data].
Expectation: Recommend a percentage split across channels with rationale, expected outcomes, and a simple test-and-learn approach for underperforming channels.


Useful follow-up prompts:
1. Create a monthly budget tracking sheet.
1. Suggest where to reallocate if results are weak after 30 days.
1. Model a 20% budget cut scenario.

Prompt 4: Prepare for a Marketing Strategy Session
	COPY, EDIT AND PASTE PROMPT: Prepare for a Marketing Strategy Session
Use this when: you are planning a strategy meeting with your team, agency or leadership.
Goal: Help me prepare a productive marketing strategy session.
Context: I lead marketing for a [business type] in [location]. The purpose of the session is to plan for [period or objective]. The people attending are [roles].
Source: Use these current marketing facts: [paste facts, figures, challenges or goals].
Expectation: Create a 2-hour agenda, discussion questions, pre-work for attendees, outputs required and a decision log template. Keep it practical and focused.


Useful follow-up prompts:
1. Create the slides for this session.
1. Create a facilitator script.
1. Create a template for capturing actions and owners.

Prompt 5: Identify Marketing Risks
	COPY, EDIT AND PASTE PROMPT: Identify Marketing Risks
Use this when: you want to understand what could derail your marketing plan.
Goal: Identify the main risks facing my marketing plan and how to manage them.
Context: My marketing operates in [industry/location]. We rely on [key channels/platforms/agencies/staff]. Current concerns include [concerns].
Source: Use the information above and any additional details here: [paste notes].
Expectation: Create a risk register with risk, likelihood, impact, early warning signs, prevention actions, contingency plan and owner.


Useful follow-up prompts:
1. Create a monthly risk review checklist.
1. Rank the risks by urgency.
1. Create a contingency plan for the top 3 risks.


Prompt Library 2: Content Creation and Copywriting
Use these prompts to produce sharper copy, content ideas and drafts across formats and channels.
Prompt 6: Write a Blog Post Draft
	COPY, EDIT AND PASTE PROMPT: Write a Blog Post Draft
Use this when: you need a first draft of a blog post or article quickly.
Goal: Write a first draft of a blog post for my brand.
Context: The topic is [topic]. My audience is [target audience]. My brand tone is [professional/friendly/premium/practical]. The goal of the post is [educate/convert/build authority].
Source: Use these notes, statistics or talking points: [paste notes].
Expectation: Write a blog post of about [word count] words with a strong headline, introduction, subheadings, a clear conclusion and a call to action.


Useful follow-up prompts:
1. Create 3 alternative headlines.
1. Shorten this into a LinkedIn post.
1. Suggest an SEO meta description for this post.

Prompt 7: Write Product or Service Copy
	COPY, EDIT AND PASTE PROMPT: Write Product or Service Copy
Use this when: you need persuasive copy for a product page, brochure or listing.
Goal: Write persuasive product or service copy.
Context: The product/service is [product/service]. It solves [problem] for [customer type]. Key features are [features]. Key benefits are [benefits].
Source: Use this current copy or product information: [paste details].
Expectation: Write copy with a headline, short description, 3-5 benefit-led bullet points, and a call to action. Provide a short version and a long version.


Useful follow-up prompts:
1. Make this copy more benefit-focused and less feature-focused.
1. Create a version for a print brochure.
1. Create 3 headline variations for A/B testing.

Prompt 8: Repurpose Long-Form Content
	COPY, EDIT AND PASTE PROMPT: Repurpose Long-Form Content
Use this when: you have one piece of content and need to stretch it across multiple channels.
Goal: Repurpose a long-form piece of content into multiple formats.
Context: The original content is [webinar/blog/report/podcast] about [topic]. My audience is [target audience]. My channels are [channels].
Source: Use this content summary or transcript: [paste summary or key points].
Expectation: Create a repurposing plan with a social media carousel outline, 5 social captions, an email summary and 3 short-form video scripts.


Useful follow-up prompts:
1. Write the full carousel copy.
1. Create a content calendar to stagger the repurposed pieces.
1. Suggest which format is likely to perform best.

Prompt 9: Write a Video or Reel Script
	COPY, EDIT AND PASTE PROMPT: Write a Video or Reel Script
Use this when: you need a short-form video script that hooks attention fast.
Goal: Write a short-form video script for social media.
Context: The video is about [topic/product]. My audience is [target audience]. The platform is [Instagram Reels/TikTok/YouTube Shorts]. The desired length is [seconds].
Source: Use these key points: [paste key points or product details].
Expectation: Write a script with a 3-second hook, main message, supporting points, a call to action, and suggested on-screen text cues.


Useful follow-up prompts:
1. Create 3 alternative hooks.
1. Write a longer version for YouTube.
1. Suggest a trending audio style or format to pair with this script.

Prompt 10: Create Content Ideas from Customer Questions
	COPY, EDIT AND PASTE PROMPT: Create Content Ideas from Customer Questions
Use this when: you want content that answers real questions your customers are asking.
Goal: Generate content ideas based on common customer questions.
Context: My business sells [product/service] to [customer type]. Customers frequently ask about [topics].
Source: Use these actual customer questions or support tickets: [paste questions].
Expectation: Create 15 content ideas grouped by format (blog, video, social post, FAQ, email) with a suggested angle for each.


Useful follow-up prompts:
1. Turn the top 5 ideas into full drafts.
1. Group these ideas into a monthly content theme.
1. Identify which ideas are best suited to paid promotion.


Prompt Library 3: Social Media and Community Management
Use these prompts to plan content, grow engagement and manage your online community more effectively.
Prompt 11: Create a 30-Day Social Media Calendar
	COPY, EDIT AND PASTE PROMPT: Create a 30-Day Social Media Calendar
Use this when: you need consistent, varied social content without starting from a blank page.
Goal: Create a 30-day social media content calendar.
Context: My brand is [business type]. My audience is [target audience]. My platforms are [platforms]. My brand tone is [tone].
Source: Use these products, services, promotions and customer questions: [paste list].
Expectation: Create a calendar with date, platform, content pillar, post idea, caption angle and suggested visual for each day.


Useful follow-up prompts:
1. Write full captions for week 1.
1. Suggest hashtags for each platform.
1. Identify which posts should be boosted with paid spend.

Prompt 12: Write Platform-Specific Captions
	COPY, EDIT AND PASTE PROMPT: Write Platform-Specific Captions
Use this when: you have one idea and need it adapted across multiple platforms.
Goal: Adapt one content idea into platform-specific captions.
Context: The content idea is [describe idea]. My brand tone is [tone]. My platforms are [Instagram/Facebook/LinkedIn/TikTok/X].
Source: Use this base content or image description: [paste details].
Expectation: Write a tailored caption for each platform, matching each platform's tone, length and best practice, plus a suggested call to action for each.


Useful follow-up prompts:
1. Add relevant hashtags for each platform.
1. Create a version optimised for shares.
1. Suggest the best posting time for each platform.

Prompt 13: Handle a Negative Comment or Review
	COPY, EDIT AND PASTE PROMPT: Handle a Negative Comment or Review
Use this when: you need to respond publicly and professionally to criticism online.
Goal: Draft a professional public response to a negative comment or review.
Context: The comment/review says [paste comment]. The background is [facts]. Our desired outcome is [de-escalate, offer resolution, protect brand reputation].
Source: Use the comment text and any relevant order or service history: [paste details].
Expectation: Write a calm, empathetic public response and a suggested private follow-up message. Avoid defensive language and protect the brand relationship.


Useful follow-up prompts:
1. Create an internal note on how to prevent this issue recurring.
1. Make the response shorter for a character-limited platform.
1. Draft a template for similar future comments.

Prompt 14: Grow Engagement on a Underperforming Channel
	COPY, EDIT AND PASTE PROMPT: Grow Engagement on a Underperforming Channel
Use this when: a social channel has stalled and needs a fresh approach.
Goal: Suggest ways to grow engagement on an underperforming social channel.
Context: The platform is [platform]. Current followers are [number]. Average engagement rate is [%]. Content currently posted is [describe].
Source: Use these recent post examples and performance notes: [paste notes].
Expectation: Diagnose likely reasons for low engagement, and suggest 5 practical changes to content, format, frequency or tone, with a 30-day test plan.


Useful follow-up prompts:
1. Create 10 new post ideas based on this diagnosis.
1. Suggest a collaboration or partnership angle to boost reach.
1. Create a simple engagement tracking sheet.

Prompt 15: Create a Community Management Response Guide
	COPY, EDIT AND PASTE PROMPT: Create a Community Management Response Guide
Use this when: you want consistent, on-brand responses across your social inboxes.
Goal: Create a community management response guide for common message types.
Context: My brand interacts with customers through [DMs, comments, reviews]. Common message types are [pricing questions, complaints, compliments, delivery queries].
Source: Use these example messages we typically receive: [paste examples].
Expectation: Create a response guide with message type, tone to use, example response, escalation trigger and response-time target.


Useful follow-up prompts:
1. Create a quick-reply library for the most common questions.
1. Create a staff training sheet based on this guide.
1. Identify which message types should always be escalated to a human.


Prompt Library 4: SEO and Website Optimisation
Use these prompts to improve organic visibility, on-page content and website conversion.
Prompt 16: Build a Keyword Research List
	COPY, EDIT AND PASTE PROMPT: Build a Keyword Research List
Use this when: you want to identify the search terms your customers are likely using.
Goal: Help me build a keyword research list for my website.
Context: My business sells [product/service] to [target customers] in [location]. My main competitors are [competitors].
Source: Use these current pages, topics or search terms we already rank for: [paste notes].
Expectation: Suggest a list of 20 keywords grouped by search intent (informational, navigational, transactional) with suggested content ideas for each group.


Useful follow-up prompts:
1. Group these keywords into a content calendar.
1. Identify which keywords are most likely to convert.
1. Suggest long-tail variations for the top 5 keywords.

Prompt 17: Write SEO-Optimised Page Copy
	COPY, EDIT AND PASTE PROMPT: Write SEO-Optimised Page Copy
Use this when: you are creating or updating a webpage and want it to perform in search.
Goal: Write SEO-optimised copy for a webpage.
Context: The page is about [product/service/topic]. The target keyword is [keyword]. The audience is [target audience].
Source: Use this current page content or outline: [paste content].
Expectation: Write a page with an SEO-friendly headline, subheadings, body copy incorporating the keyword naturally, a meta title and meta description.


Useful follow-up prompts:
1. Suggest 3 alternative meta descriptions.
1. Create an FAQ section to add to this page.
1. Suggest internal linking opportunities.

Prompt 18: Diagnose a Drop in Organic Traffic
	COPY, EDIT AND PASTE PROMPT: Diagnose a Drop in Organic Traffic
Use this when: your website traffic has declined and you need to understand why.
Goal: Help me diagnose a drop in organic website traffic.
Context: Traffic has dropped by [%] over [time period]. Recent changes include [site changes, content changes, algorithm updates we are aware of].
Source: Use these traffic and ranking notes: [paste analytics summary].
Expectation: List the most likely causes ranked by probability, questions to investigate further, and a prioritised action plan to recover traffic.


Useful follow-up prompts:
1. Create a technical SEO checklist to run through.
1. Suggest a content refresh plan for declining pages.
1. Draft a report explaining this to leadership.

Prompt 19: Improve Website Conversion Rate
	COPY, EDIT AND PASTE PROMPT: Improve Website Conversion Rate
Use this when: your website gets traffic but visitors are not converting.
Goal: Suggest ways to improve my website's conversion rate.
Context: My website sells [product/service]. The current conversion rate is [%]. The main call to action is [book, buy, enquire, sign up].
Source: Use this page description or current copy: [paste details].
Expectation: Identify likely conversion barriers, and suggest specific improvements to headline, trust signals, call to action, form length and page layout.


Useful follow-up prompts:
1. Write 3 stronger call-to-action variations.
1. Suggest an A/B test plan for the top recommendation.
1. Draft trust-building copy to add to the page.

Prompt 20: Create a Local SEO Improvement Plan
	COPY, EDIT AND PASTE PROMPT: Create a Local SEO Improvement Plan
Use this when: you want more visibility for local searches in your area.
Goal: Create a local SEO improvement plan.
Context: My business operates in [town/city/area] and serves [target customers]. My Google Business Profile is [complete/incomplete]. My current local rankings are [describe].
Source: Use these notes about my listings, reviews and local competitors: [paste notes].
Expectation: Create a local SEO action plan covering Google Business Profile optimisation, local keywords, citations, reviews and local content, over 30 days.


Useful follow-up prompts:
1. Create a Google Business Profile improvement checklist.
1. Draft a review request message.
1. Suggest local content ideas tied to my area.


Prompt Library 5: Email Marketing and Automation
Use these prompts to write emails, plan sequences and improve email performance.
Prompt 21: Write a Marketing Email Campaign
	COPY, EDIT AND PASTE PROMPT: Write a Marketing Email Campaign
Use this when: you need a persuasive email for a promotion, launch or announcement.
Goal: Write a marketing email campaign.
Context: The email is about [offer/product/announcement]. My audience is [target audience]. The desired action is [buy, book, click, reply].
Source: Use these details that must be included: [paste points, offer terms or dates].
Expectation: Write an email with subject line, preview text, opening line, body copy, a clear call to action and a short alternative subject line for A/B testing.


Useful follow-up prompts:
1. Write 3 alternative subject lines.
1. Create a shorter version for mobile.
1. Suggest the best send day and time.

Prompt 22: Build an Email Nurture Sequence
	COPY, EDIT AND PASTE PROMPT: Build an Email Nurture Sequence
Use this when: you want to warm up new leads or subscribers automatically.
Goal: Design an email nurture sequence for new subscribers or leads.
Context: The audience is [new leads/subscribers/trial users]. The goal is to move them towards [purchase/booking/upgrade]. The sequence should run over [time period].
Source: Use these notes about our offer and common objections: [paste notes].
Expectation: Create a sequence of [number] emails with subject line, purpose, key message and call to action for each email, plus suggested send timing.


Useful follow-up prompts:
1. Write the full copy for email 1.
1. Suggest exit conditions for this sequence.
1. Create a re-engagement email for non-openers.

Prompt 23: Improve a Low-Performing Email Campaign
	COPY, EDIT AND PASTE PROMPT: Improve a Low-Performing Email Campaign
Use this when: an email campaign underperformed and you need to understand why.
Goal: Diagnose why an email campaign underperformed and suggest improvements.
Context: The campaign had an open rate of [%] and click rate of [%], compared to our usual average of [%]. The subject line was [subject line].
Source: Use this email content and send details: [paste email copy and send data].
Expectation: Identify likely reasons for underperformance across subject line, content, timing, list segmentation and design, with specific improvement suggestions.


Useful follow-up prompts:
1. Rewrite the subject line and preview text.
1. Suggest a re-send strategy for non-openers.
1. Create an A/B test plan for the next campaign.

Prompt 24: Segment My Email List
	COPY, EDIT AND PASTE PROMPT: Segment My Email List
Use this when: you want to send more relevant emails to different customer groups.
Goal: Help me segment my email list for more relevant campaigns.
Context: My list includes [describe subscriber types, e.g. customers, leads, past buyers]. I currently send [describe current approach].
Source: Use these notes about subscriber behaviour and data available: [paste notes].
Expectation: Suggest 4-6 practical segments with the criteria for each, suggested messaging angle, and expected benefit of segmenting this way.


Useful follow-up prompts:
1. Create a welcome email for one segment.
1. Suggest which segment to prioritise first.
1. Create a re-engagement plan for inactive subscribers.

Prompt 25: Create a Monthly Newsletter
	COPY, EDIT AND PASTE PROMPT: Create a Monthly Newsletter
Use this when: you send a regular newsletter and need a structure and content ideas.
Goal: Create a monthly newsletter for my subscribers.
Context: My audience is [target audience]. This month's highlights are [news, offers, content, updates]. My brand tone is [tone].
Source: Use these updates and content pieces: [paste list].
Expectation: Create a newsletter structure with subject line, intro, 3-4 content sections, one clear call to action and a sign-off.


Useful follow-up prompts:
1. Write 3 alternative subject lines.
1. Suggest a recurring section to build reader habit.
1. Create a plain-text fallback version.


Prompt Library 6: Paid Advertising and Campaign Management
Use these prompts to plan, write and optimise paid campaigns across platforms.
Prompt 26: Create a Paid Media Campaign Brief
	COPY, EDIT AND PASTE PROMPT: Create a Paid Media Campaign Brief
Use this when: you are launching a new paid campaign and need a clear brief.
Goal: Create a paid media campaign brief.
Context: The campaign is for [product/service/offer]. The objective is [awareness/leads/sales]. The budget is R[amount] over [time period]. The audience is [target audience].
Source: Use these notes about the offer, audience and past campaign learnings: [paste notes].
Expectation: Create a brief with objective, target audience, key message, platforms, budget split, creative requirements, targeting notes and success metrics.


Useful follow-up prompts:
1. Turn this brief into ad copy variations.
1. Suggest an audience targeting structure.
1. Create a testing plan for creative and audiences.

Prompt 27: Write Ad Copy Variations
	COPY, EDIT AND PASTE PROMPT: Write Ad Copy Variations
Use this when: you need multiple ad copy options to test.
Goal: Write ad copy variations for a paid campaign.
Context: The platform is [Meta/Google/LinkedIn/TikTok]. The offer is [offer]. The audience is [target audience]. The objective is [clicks/leads/sales].
Source: Use this product or offer information: [paste details].
Expectation: Write 5 ad copy variations, each with a headline, primary text and call to action, testing different angles (benefit-led, urgency, social proof, question, problem-solution).


Useful follow-up prompts:
1. Shorten these for a platform with tighter character limits.
1. Suggest which variation to test first.
1. Write matching ad copy for a retargeting audience.

Prompt 28: Diagnose an Underperforming Paid Campaign
	COPY, EDIT AND PASTE PROMPT: Diagnose an Underperforming Paid Campaign
Use this when: a paid campaign is not delivering expected results.
Goal: Help me diagnose why my paid campaign is underperforming.
Context: The campaign objective is [objective]. Current cost per result is R[amount], versus a target of R[amount]. Current CTR is [%].
Source: Use this campaign performance data: [paste data].
Expectation: Identify likely causes across targeting, creative, bidding, landing page and offer, ranked by probability, with a prioritised action plan.


Useful follow-up prompts:
1. Suggest new audience segments to test.
1. Suggest a new creative direction.
1. Draft a summary to explain this to a client or manager.

Prompt 29: Plan a Retargeting Strategy
	COPY, EDIT AND PASTE PROMPT: Plan a Retargeting Strategy
Use this when: you want to re-engage people who have already shown interest.
Goal: Create a retargeting strategy for warm audiences.
Context: My business is [business type]. My warm audiences include [website visitors, cart abandoners, past customers, email list]. My goal is [conversion/repeat purchase].
Source: Use these notes on audience size and past behaviour: [paste notes].
Expectation: Create a retargeting plan with audience segments, suggested messaging for each, ad frequency guidance, and budget allocation.


Useful follow-up prompts:
1. Write ad copy for the cart abandoner segment.
1. Suggest an exclusion strategy to avoid ad fatigue.
1. Create a retargeting funnel diagram in words.

Prompt 30: Prepare a Paid Media Performance Report
	COPY, EDIT AND PASTE PROMPT: Prepare a Paid Media Performance Report
Use this when: you need to report campaign results to a client or manager.
Goal: Create a paid media performance report.
Context: The reporting period is [period]. The objective was [objective]. Key metrics available are spend, impressions, clicks, CTR, conversions and cost per result.
Source: Use these campaign numbers: [paste data].
Expectation: Create a report with an executive summary, key metrics table, wins, areas of concern, and recommended next steps, written in plain language for a non-specialist audience.


Useful follow-up prompts:
1. Create a one-slide summary version.
1. Suggest 3 questions the client is likely to ask.
1. Draft next month's optimisation plan.


Prompt Library 7: Brand and Creative Development
Use these prompts to sharpen brand messaging, creative concepts and visual direction.
Prompt 31: Clarify My Brand Positioning
	COPY, EDIT AND PASTE PROMPT: Clarify My Brand Positioning
Use this when: your brand message feels unclear, generic or inconsistent.
Goal: Help me clarify my brand positioning.
Context: My brand offers [product/service] to [target customers] in [category]. Our competitors include [competitors]. Customers currently perceive us as [current perception].
Source: Use these notes about our strengths, history and customer feedback: [paste notes].
Expectation: Define a clear positioning statement, 3 key brand pillars, a supporting tagline option, and language to avoid because it sounds like competitors.


Useful follow-up prompts:
1. Create a one-page brand positioning brief.
1. Test this positioning against 2 competitor brands.
1. Turn this into a messaging guide for the team.

Prompt 32: Develop a Campaign Creative Concept
	COPY, EDIT AND PASTE PROMPT: Develop a Campaign Creative Concept
Use this when: you need a fresh creative idea for an upcoming campaign.
Goal: Develop a creative concept for a marketing campaign.
Context: The campaign is for [product/service/occasion]. The audience is [target audience]. The desired feeling is [emotion or tone]. The budget level is [low/medium/high].
Source: Use these notes on the offer, insight or occasion: [paste notes].
Expectation: Develop 3 distinct creative concepts, each with a big idea, key visual direction, headline, and how it would work across channels.


Useful follow-up prompts:
1. Expand the strongest concept into a full campaign brief.
1. Suggest how to adapt this concept for social video.
1. Identify any risks with this concept for our audience.

Prompt 33: Write Brand Voice and Tone Guidelines
	COPY, EDIT AND PASTE PROMPT: Write Brand Voice and Tone Guidelines
Use this when: you want consistent tone across everyone writing for the brand.
Goal: Create brand voice and tone guidelines.
Context: My brand is [business type]. We want to sound [describe desired personality]. We currently sound inconsistent across [channels].
Source: Use these examples of our current writing, good and bad: [paste examples].
Expectation: Create voice and tone guidelines with personality traits, a do/don't language table, example rewrites, and tone adjustments for different channels (social, email, support).


Useful follow-up prompts:
1. Rewrite 3 examples of off-brand copy.
1. Create a quick-reference cheat sheet for the team.
1. Suggest tone adjustments for a customer complaint response.

Prompt 34: Create an Image or Visual Brief
	COPY, EDIT AND PASTE PROMPT: Create an Image or Visual Brief
Use this when: you need to brief a designer, photographer or AI image tool.
Goal: Create a visual brief for a campaign asset.
Context: The asset is [social post/banner/cover image] for [campaign/purpose]. The mood should be [mood]. Brand colours are [colours].
Source: Use these brand guidelines and reference examples: [paste notes or describe references].
Expectation: Create a visual brief with subject, composition, mood, colour palette, style references, must-avoid elements and format/dimensions required.


Useful follow-up prompts:
1. Turn this into an AI image generation prompt.
1. Suggest 3 alternative visual directions.
1. Create a brief for a matching video version.

Prompt 35: Audit Brand Consistency Across Channels
	COPY, EDIT AND PASTE PROMPT: Audit Brand Consistency Across Channels
Use this when: your brand looks or sounds different across different platforms.
Goal: Audit brand consistency across our marketing channels.
Context: Our channels include [website, social media, email, print, packaging]. We suspect inconsistency in [logo use, colours, tone, messaging].
Source: Use these descriptions or screenshots of how each channel currently looks: [paste notes].
Expectation: Identify inconsistencies by channel, explain the risk of each, and provide a prioritised action list to bring everything in line with brand guidelines.


Useful follow-up prompts:
1. Create a one-page brand checklist for the team.
1. Draft an email briefing staff on the changes needed.
1. Suggest how often this audit should be repeated.


Prompt Library 8: Analytics, Reporting and Insights
Use these prompts to interpret data, build reports and turn numbers into decisions.
Prompt 36: Explain My Marketing Performance in Plain English
	COPY, EDIT AND PASTE PROMPT: Explain My Marketing Performance in Plain English
Use this when: you need to interpret marketing metrics for yourself or a non-specialist stakeholder.
Goal: Explain my marketing performance in plain English.
Context: I want to understand what the numbers mean for decision-making. My channels are [channels].
Source: Use these figures: website traffic [number], leads [number], conversion rate [%], cost per lead R[amount], social engagement [number].
Expectation: Explain what looks positive, what is concerning, what questions to ask next, and the top 5 actions to take this month.


Useful follow-up prompts:
1. Create a one-page executive summary.
1. Suggest which metrics to track weekly versus monthly.
1. Create questions to ask a data or analytics specialist.

Prompt 37: Create a Monthly Marketing Report
	COPY, EDIT AND PASTE PROMPT: Create a Monthly Marketing Report
Use this when: you need a clear, consistent report for leadership or clients.
Goal: Create a monthly marketing performance report.
Context: The report should cover [channels/campaigns]. The audience for this report is [owner/manager/client]. Reporting period: [month].
Source: Use these numbers and notes: [paste data].
Expectation: Create a report with executive summary, key metrics table, wins, concerns, actions taken, and next month's priorities, written for a busy reader.


Useful follow-up prompts:
1. Create a reusable report template.
1. Turn this into slides for a review meeting.
1. Add a traffic-light status section.

Prompt 38: Build a Marketing Dashboard Structure
	COPY, EDIT AND PASTE PROMPT: Build a Marketing Dashboard Structure
Use this when: you want a simple, consistent way to track marketing health.
Goal: Design a simple marketing dashboard structure.
Context: I want to track the key numbers that show whether our marketing is working. My channels are [channels].
Source: Use these available metrics: traffic, leads, conversion rate, CAC, CPL, engagement rate, email open rate, ROAS.
Expectation: Create a dashboard layout with metric, definition, why it matters, target, warning sign and action if the number is poor.


Useful follow-up prompts:
1. Create a spreadsheet layout for this dashboard.
1. Explain each metric in plain English.
1. Create a monthly review agenda based on the dashboard.

Prompt 39: Analyse a Customer Survey or Feedback Data
	COPY, EDIT AND PASTE PROMPT: Analyse a Customer Survey or Feedback Data
Use this when: you have raw feedback and need to find the key themes.
Goal: Analyse customer survey or feedback data for key themes.
Context: The feedback is from [survey/reviews/support tickets] about [product/service/campaign]. We want to understand [satisfaction, objections, sentiment].
Source: Use this feedback data: [paste responses or summary].
Expectation: Identify the top 5 themes, supporting evidence for each, sentiment breakdown, and 3 recommended actions based on the findings.


Useful follow-up prompts:
1. Create a one-page summary for leadership.
1. Turn the findings into content ideas.
1. Suggest follow-up questions for the next survey.

Prompt 40: Compare Two Marketing Campaigns
	COPY, EDIT AND PASTE PROMPT: Compare Two Marketing Campaigns
Use this when: you need to understand why one campaign outperformed another.
Goal: Compare the performance of two marketing campaigns and explain the difference.
Context: Campaign A targeted [audience/channel] with [approach]. Campaign B targeted [audience/channel] with [approach].
Source: Use these performance numbers for both campaigns: [paste data].
Expectation: Compare the two campaigns side by side, explain likely reasons for the performance difference, and recommend what to carry forward into future campaigns.


Useful follow-up prompts:
1. Create a comparison table for a report.
1. Suggest a follow-up test to confirm the reason for the difference.
1. Draft a summary for the marketing team.


Prompt Library 9: Customer Engagement and Retention Marketing
Use these prompts to deepen customer relationships, encourage repeat business and build loyalty.
Prompt 41: Create a Customer Retention Marketing Plan
	COPY, EDIT AND PASTE PROMPT: Create a Customer Retention Marketing Plan
Use this when: you want existing customers to buy again or stay loyal.
Goal: Create a customer retention marketing plan.
Context: We sell [product/service] to [customer type]. Customers usually buy [frequency]. We want to increase repeat purchases and referrals.
Source: Use these customer groups and purchase patterns: [paste notes].
Expectation: Suggest retention actions, follow-up messages, loyalty ideas, content ideas, referral requests and metrics to track over 60 days.


Useful follow-up prompts:
1. Create email follow-up copy for lapsed customers.
1. Create a simple loyalty programme structure.
1. Suggest a win-back offer for inactive customers.

Prompt 42: Design a Customer Loyalty Campaign
	COPY, EDIT AND PASTE PROMPT: Design a Customer Loyalty Campaign
Use this when: you want to reward and re-engage your best customers.
Goal: Design a customer loyalty campaign.
Context: My best customers are [describe segment]. They currently receive [describe current treatment, if any]. My goal is [increase frequency/increase spend/increase advocacy].
Source: Use these notes about our top customers and their behaviour: [paste notes].
Expectation: Design a loyalty campaign with mechanics, rewards, communication plan, and measures of success, appropriate for a small-to-medium marketing budget.


Useful follow-up prompts:
1. Write the campaign announcement email.
1. Create a referral incentive structure.
1. Suggest how to identify eligible customers.

Prompt 43: Map the Customer Journey
	COPY, EDIT AND PASTE PROMPT: Map the Customer Journey
Use this when: you want to understand and improve the full customer experience.
Goal: Map the customer journey from awareness to loyalty.
Context: My business is [business type]. Customers typically move through [describe stages, e.g. discover, research, buy, use, repeat].
Source: Use these notes on current touchpoints and known drop-off points: [paste notes].
Expectation: Map the journey stage by stage with customer goals, touchpoints, emotions, marketing opportunities and current gaps at each stage.


Useful follow-up prompts:
1. Identify the highest-impact stage to improve first.
1. Create marketing messages for each stage.
1. Create a visual journey map description for a designer.

Prompt 44: Write a Win-Back Campaign
	COPY, EDIT AND PASTE PROMPT: Write a Win-Back Campaign
Use this when: you want to re-engage customers who have gone quiet.
Goal: Write a win-back campaign for lapsed customers.
Context: Customers are considered lapsed after [time period] of no purchase or engagement. My audience is [customer type]. My offer, if any, is [offer].
Source: Use these notes about why customers typically lapse: [paste notes].
Expectation: Create a 3-touch win-back sequence with subject lines, messaging angle for each touch, and a clear call to action, escalating gently across the sequence.


Useful follow-up prompts:
1. Write the full email copy for touch 1.
1. Suggest a survey question to understand why customers left.
1. Create a suppression rule for customers who don't respond.

Prompt 45: Build a Referral Marketing Programme
	COPY, EDIT AND PASTE PROMPT: Build a Referral Marketing Programme
Use this when: you want to turn happy customers into a source of new business.
Goal: Design a referral marketing programme.
Context: My business serves [target customers]. Our best customers are [describe]. Our current referral activity is [describe, if any].
Source: Use these notes about our customer base and past word-of-mouth: [paste notes].
Expectation: Design a referral programme with mechanics, incentive structure, promotion plan, and measurement approach appropriate for our budget and audience.


Useful follow-up prompts:
1. Draft the referral request message.
1. Create promotional copy to launch the programme.
1. Suggest how to track and attribute referrals.


Prompt Library 10: Growth, Innovation and Campaign Ideation
Use these prompts to find new growth angles, generate fresh campaign ideas and use AI wisely in your marketing.
Prompt 46: Find New Marketing Growth Opportunities
	COPY, EDIT AND PASTE PROMPT: Find New Marketing Growth Opportunities
Use this when: you want to grow but need practical, realistic ideas.
Goal: Identify realistic marketing growth opportunities for my brand.
Context: My business is [business type] in [location]. We currently serve [customers] and offer [products/services]. We have strengths in [strengths] and constraints in [constraints].
Source: Use these notes about customers, competitors and current channels: [paste notes].
Expectation: Suggest 10 growth opportunities ranked by ease, cost, risk and potential impact. Include quick tests for the top 3.


Useful follow-up prompts:
1. Create a 90-day growth marketing plan.
1. Identify which opportunities are lowest risk.
1. Create a customer survey to test demand for a new idea.

Prompt 47: Generate Campaign Ideas for a Key Date or Season
	COPY, EDIT AND PASTE PROMPT: Generate Campaign Ideas for a Key Date or Season
Use this when: you need fresh campaign ideas tied to a season, holiday or event.
Goal: Generate campaign ideas tied to a key date or season.
Context: The occasion is [date/season/event]. My brand sells [product/service] to [target audience]. My budget level is [low/medium/high].
Source: Use these notes on past seasonal campaigns and results: [paste notes].
Expectation: Generate 8 campaign ideas with a concept, key message, suggested channels and estimated effort for each, ranked by likely impact.


Useful follow-up prompts:
1. Expand the top idea into a full campaign brief.
1. Suggest a timeline working back from the key date.
1. Create social captions for the top idea.

Prompt 48: Use AI in My Marketing Operations
	COPY, EDIT AND PASTE PROMPT: Use AI in My Marketing Operations
Use this when: you want to identify where AI can help your marketing function.
Goal: Identify practical ways to use AI in my marketing operations.
Context: My marketing function covers [content, social, paid media, email, SEO, analytics, design]. Current pain points are [pain points].
Source: Use these tasks and problems: [paste list].
Expectation: Identify AI use cases ranked by impact, ease of implementation, risk and time saved. Include example prompts, recommended first steps and safeguards.


Useful follow-up prompts:
1. Create a 30-day AI adoption plan for the marketing team.
1. Identify tasks that should not be delegated to AI.
1. Create an AI usage policy for marketing content.

Prompt 49: Explore a New Market or Audience Segment
	COPY, EDIT AND PASTE PROMPT: Explore a New Market or Audience Segment
Use this when: you are considering marketing to a new customer segment or market.
Goal: Evaluate whether a new market or audience segment is worth pursuing.
Context: The new segment/market is [describe]. It could generate [revenue/benefit]. It requires [budget, content, channel changes].
Source: Use these details and assumptions: [paste notes].
Expectation: Evaluate the opportunity based on audience demand, competitive intensity, required investment, fit with our brand, and risks. Recommend go, no-go or test first.


Useful follow-up prompts:
1. Create a test campaign plan for this segment.
1. Identify the messaging changes needed for this audience.
1. Create research questions to validate demand.

Prompt 50: Build a 12-Month Marketing Growth Roadmap
	COPY, EDIT AND PASTE PROMPT: Build a 12-Month Marketing Growth Roadmap
Use this when: you want a longer-term but practical marketing growth plan.
Goal: Create a 12-month marketing growth roadmap.
Context: My business is [business type] with current annual marketing budget of about R[amount]. My goal is to [growth goal]. Main constraints are [constraints].
Source: Use these current strengths, weaknesses, opportunities and threats: [paste notes].
Expectation: Create a 12-month roadmap by quarter with priorities, campaigns, capabilities needed, channel investments, risks and success measures.


Useful follow-up prompts:
1. Turn this into a quarterly scorecard.
1. Create first-quarter action steps.
1. Identify what resources or tools are needed to achieve this roadmap.


Final Thoughts
AI becomes valuable when it is used consistently on real marketing tasks. The aim is not to use AI for everything. The aim is to use it where it saves time, sharpens thinking, strengthens creative output or helps you act with more clarity and confidence.
As you work through this guide, keep building your own prompt library. Save the prompts that work, improve the ones that are too generic, and adapt them for your brand, category and audience. Over time, this becomes a practical marketing asset.
	Your next step
Choose one marketing area that matters most right now. Pick three prompts from that section. Use them this week. Refine the outputs, turn them into actions, and review what changed. Small, consistent use is where the value starts.


About Gen AI Innovation™
This guide is part of the Gen AI Innovation™ Prompt Library Series: practical, sector-specific AI prompt collections created for South African business owners and professionals.
Gen AI Innovation™ provides practical AI training, strategic consulting and hands-on workshops that help teams turn AI from a buzzword into a daily working habit.
If this guide helped your marketing team, consider building a companion library for another role in your business. Sales, operations, finance or customer service each benefit from their own tailored prompt set.
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